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Introduction

It is a comprehensive climbing app designed 
for both expierenced and unexperienced 
climbers . It serves as a one-stop platform to 
enhance the climbing experience, connect-
ing climbers, providing valuable information, 
and fostering a supportive community .

What?
Creating a climbing app has the potential 
to not only cater to the immediate needs of 
climbers but also contribute to the growth 
and cohesion of the climbing community .

Why?
By having features that cater to the com-
muity around the climber, the app will all for 
personal growth while also allwing for a wide 
range for climbers to reap the benifits of 
climbing and the community .

How?
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Empowering climbers worldwide, our app is dedicated to fostering 
a thriving community, enhancing skills, and promoting safety in the 
vertical realm . Through innovative technology and comprehensive 
resources, we aim to inspire, educate, and connect climbers of all 
levels, enabling them to progress in their climbing journey while 
fostering a welcoming and encourging community .

Mission
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Competative Analysis
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Empathy Map
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User Journey
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Affinity Map
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Flow Chart
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Brand System



18

Logo Ideation
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Logo Ideation
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Primary Logo
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Secondary Logos
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Poster Ideation
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Poster Ideation
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Posters
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Heading Font

Thunder Bold LC

Aa Bb Cc
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Body Font

Helvetica Neue

Aa BbCc
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Color Palette

RGBA:

CMYK:

HEX:

RGBA:

CMYK:

HEX:

RGBA:

CMYK:

HEX:

RGBA:

CMYK:

HEX:

239, 55, 37, 1

0, 91, 97, 0

#EF3725

16, 16, 17, 1

74, 68, 65, 83

#101011

255, 254, 248, 1

0, 0, 2, 0

#FFFEF8

174, 239, 255, 1

27, 0, 2, 0

#v
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Brand System
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Mobile App Design
Moible 
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Moodboard
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Wireframes
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Visual design
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Out-

Outcomes
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